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Abstract 

        

 
The fitness and wellness industry continues to experience 

exponential growth due to increasing consumer knowledge 

and sensitivity to health and well-being. This industry 

influences consumers’ overall lifestyle choices, including 

how they exercise and what they eat. Despite playing an 

influential role, the effects of advertisements on behavioral 

intentions and behaviors for improved health and well-being 

have not been examined in detail. This study analyzes the 

impact of fitness and wellness advertisements on consumer 

behavior, particularly regarding nutrition and physical 

activity.  It examines the extent to which these effects align 

with TPB and TRA theories. It also identifies the most 

influential types of advertisements that shape consumer 

health and dietary decisions. A quantitative survey was used 

for data collection, and 982 participants participated in the 

study. Descriptive and inferential statistics were used for the 

data analysis. The inferential statistics were analyzed using 

SPSS. The results indicate that fitness and wellness 

advertisements have a strong impact on individuals' behavior 

and physical health. The effects can be positive or negative, 

depending on the exposure frequency and type of 

advertisements. Therefore, consumers need to be aware of 

their rights, and fitness and wellness advertising companies 

need to promote ethical practices, foster trust, and ensure 

consumer health and well-being.          
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